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Executive Summary

ATto opopyo website ce SEO growth engine

To véo website 6gv akupwvetat. Mpocappoldetal WoTe va

YilVEL avtaywvioTLkO oto Google.

01 02 03 04
Visibility Education Trust Conversion

Na eppavi{opaote ekel : : Na xtidoupe aflomiotia ,
Tou 0 TEEAGTNG PdyVeL Na e§nyoupe LdLotnteg, UE TIPOZAEUDN, Na oényoupe tov

L , 0WEAN, Xpron, , EVNUEPWHEVO Xprotn o€
CTpOG OUUYe  Soooloytaialaogane  TOSTIG
peLnon TIPOGSOKIEC. OLNOELG kaL ayopd.
brand. kKaBapn yAwooa.

Ztpatnywkn rtpotacn: SEO + Website + Blog + Social Media va AeLtoupyouv wg
EVLALO EUTIOPLKO OLKOCUGTNHA.
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To tPOBANpa cRUEPA

Agv xavoupe povo rankings — XAVOUHE TNV IPWTN ETTAPN PE TOV TTEAATN

Google Search ApOpo / ZeAilda Trust Product
O xpniotng bayvel O avtaywvLoTtng Xtiletal O xpriotng odnysital
aropia f tpoiov aTavTa TTPWIOG guTILOTOOUVN o€ ayopad

‘OmtoLog eppavidetal TPwtog 6to Google, EKTTALSEVEL TIPWTOG TOV TIEAATH).

OL xpnoteg Yayxvouv TIpLv ayopacouvV
OL QVTaywVLOTEC AmavtoUV o€ TIEPLOCOTEPES AValNTNOELG
H Nigrita xpeldletal mapoucia o€ curiosity, consideration kat purchase intent
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Competitor SEO Gap

MoV £xouv TIPOBASLOpA OL AVTAYWVLOTEG

Benchmark Benchmark Benchmark Opportunity
Spiroulina / Platensis Spirulina Supreme BioSpirulina Spirulina Nigrita
Ioxupn mapoucia os KaBapn Auvato brand asset, aAAd

ATIA Tipotaon a&lag,

broad kat consideration Katnyoplotoinon, offers, ) : xpeLdletat kaAutepn SEO
, , , ) OpyavlKr Tautotnta, use- ; :
avadntnosLc. NMoAa BepatIKEG yLa Kowva Kat QPXLTEKTOVLKN Kal topical
: , case content.
health/education angles. QVAYKEG. coverage.

To KEVO gV eival povo teXVLKO. Elval content, intent kal authority gap.

OL aVTaywVvLoTEC amavtoUV KAAUTEPA OTLG ATOPLEG TIPLV TNV ayopd
‘Exouv peyaAutepn Bepatikr KAAUYN yUpw aro tn oTiLpouAiva
H Nigrita ipEmel va opyavwaoel Tieplexopevo, landing page kat internal linking
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Tu deilyxvouv ta keyword data

H Nigrita kep&ifeL to brand tng, aAAd oxL akopa 6Ao to search demand

ZONE 1 ZONE 2 ZONE 3
: Informational &
Brand Keywords Local / Commercial Consideration

spirulina nigrita OTILPOUALVA ZEPPWV LSLOTNTEG / OPEAN
oTiLpouAlva viypitag €EA\NVLKI OTILPOUALVa TtapevepyeLeg / SocoAoyia
— KA Ttapoucia — JEYAAN eukaLpla — content gap

ZUUTIEPACHA: §EV EEKLVAME ATIO TO YEVLKO “OTILPOUALVA”. ZEKLVAME amo keywords pe
vPnAn cuvayeLa Kat business value.
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Nati to SEO elval amtapaitnto

To SEO €ival uTtoSopN EPTILOTOCUVNG KAL TTWAGEWV

PILLAR 1 PILLAR 2

Visibility Trust

Ytabepr) opyavikr) apoucia To TtepLEXOMEVO €ENYEL, PELWVEL
otav o TeAatng PayveL afeBaldtnta kat kavel to brand
TIAnpowopia r) Tpoiov. TILo agLoTLoTo.

SEO = kavaAL customer acquisition pe pakpompdBeopun agia.

PILLAR 3
Revenue

H cwotr dtadpopn amo apbpo
o€ landing/product page
avgavel BavotTnTeg ayopag.
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H dpeon SEO sukalpia

ZEKLVAME ATIO TA TILO PEAALOTLKA KaL EUTIOPLKA XprioLpa keywords

oTiLpoVAiva Nuypitag / Zeppwv
EAANVLKI OTILPOUAiLvVa

TtoLa OTILPOUALVA Elval n KAAUTEPN

LdLotnteg/ oEAn / Socoloyia

AoyLKN TtpoTEPALOTIOLNONG

Mpéyea kepsiZoupie keywords pie Kovewr oxéon oo brand, Ty ipoéheuon kat Ty ayopé. Metd xtioupe authority yia ta broad keywords.
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O poAog tovu landing page oto SEO

To landing page yivetaL o KEVTPLKOG EPTIOPLKOG SEO KOUBOgG

Blog Articles Product Pages

Landing Page

2mipouAiva Niypitag
EAANVLKN ZTipouAiva
Niypita Zeppwv

FAQ Social Posts

Backlinks
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Mpotewvopevn doun landing page

H ceAida mpETeL va anavtd oTLg BaACLKEG EPWTACELG TOL Xpriotn HE cwoth SEO dopn

Hero pe Bacwko keyword Tu elvaw n Spirulina Nigrita
EAANVLKNA oTttpouAiva anod Niypita Zeppwv ISL0TNTEG & OWEAN
Mpoidvta / popYeg AocoAoyia / xprion
Molotnta / TILOTOTIOLIOELG FAQ + Blog links + CTA

ZT0X0G: 0 XPrOTNG va KataAaBaiveL ypriyopa TtoLoL ELHACTE, YLATL VO HAG EYTILGTEVUTEL KaL TLOLO TIPOLOV va ETILAEEEL.
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Mov pmaivouv ta keywords peca otn ceALda

duoLkn evowpatwon, oxt keyword stuffing

Primary keyword Topic structure

H1 H2 Sections

ZripouAiva Niypitag: EAAnvikn ZriipouAiva armd tn Niypita Zeppwv ZriLpouAiva Zeppwv * 1816tNnTeg * OYEAN « Aocohoyia * Motdtnta « FAQ
SERP visibility Long-tail SEO

Meta Title FAQ

ZripouAiva Niypitag | EAANVLIKN ZTitpouAiva amo ZEpPEG Mota eivat n kaAUtepn; Mwe AapBavetat; Exel Ttapevépyeleg; Etvat ENNVIKN;

Commercial intent
Product Sections
TauTIAETEG * ZKOVN * Flakes ¢ Starter pack * Xprion * Tuur) ava §6on
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Blog Content Strategy

To blog w¢ pnxaviocpog opyavikng avamtuing

Intent 1 Intent 2 Intent 3

Curiosity Consideration Purchase Support

TLebvat » ISLETATEC » OPéAN Kg)\Utspr] ompou?'\Lva . AoolvoyLa * Mopweg * Xprion *
2UyKpLaon * NapevepyeLeqg Twn

Aev ypagoupe apOpa yLa va uttdpxouv. Mpdpoupe TtEpLEXOEVO TTOU 08NYEL amné amopia o

€|..IT[LO"I:00'UVI'| KOl HETA OE T[pOI.OV
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Content Clusters Ttou TIPETEL VA XTLOTOUV

Xti{oupe Bepatikn eEovoia yopw Aamo Tn oTLPOUALVA

Cluster 1
EAANVLKNA ZTLpouAiva / ZEppPeG

Pillar article + supporting articles +
links Ttpog landing/product pages

Cluster 4
AcwdAela / MapevepyeLeg

Pillar article + supporting articles +
links Ttpog landing/product pages

Cluster 2

I6L0TtNtTEG & OYPEAN

Pillar article + supporting articles +
links Ttpog landing/product pages

Cluster 5
ZUykplon / KaAutepn ZmLpouAiva

Pillar article + supporting articles +
links Ttpog landing/product pages

Cluster 3

AocoAoyia & Xprion

Pillar article + supporting articles +
links Ttpog landing/product pages

Topical authority: to Google BAEmeL 4TL TO site KAAUTITEL TO BEpa o€ BAOOG, OXL ETILPAVELAKAL.
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-______________________________________________________________________________________________________________________________________________
Mpwta apOpa TToU TIPETEL VA dnpLoupynbouv
ZEKLVAME pE apBpa tov £xouv SEO a&ia Kal EYTTOPLKN XpnoLpotTntTa

1. Mowa oTttpouAiva elval n KAAUTEPN; 7 KpLTRpLa 5. STILPOUAIVG TIAPEVEPYELEC: TL VAl TIPOCEEETE

ETILAOYNG
2. ZTILPOVALVA: LBLOTNTEG, OPEAN KaL SocoAoyia 6. ZTILpOUALvVa XATiLa i oKOvN;
3. ZTpoUAiva Zeppwv: TL TIPETIEL VA YVWpPLLeTE 7. TLelval n oTiLpouALva;

4. EMANVLKN OTILpOUALVA: yLaTl £xEL onpacia n tpogAeucn

Mpwta xti{oupe aApOpa IOV ATTAVTOUV GE ATIOPLEG TIPLV TNV Ayopd.
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Internal Linking

Nwg ta apOpa odnyouv cto TIPOiov

Blog Article Landing Page Product Page
Amavta o€ 2 UYKEVTPWVEL AUVEL QVTLPPNOELG
avadlntnon xpnotn guTopLkn a&ila KaL odnyet o€ ayopd

Anchor texts

€AM\NVLKN oTtitpouAiva amo tn Nuypita « omipouliva Zeppwv * poiovta Spirulina Nigrita
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On-Page SEO Checklist

Tu tpEmeL va BeATLWOEL o€ KABe GeAida

v H1/H2/H3 v Meta title & description
v Clean URL v Image alt text

v FAQ section v Internal links

v Schema markup v Mobile readability

v Page speed v Clear CTA

On-page SEO = dopn, Katavonon, EPTELpia xpriotn Kat Kabapo pvupa.
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Backlinks

Nwg xtifoupe authority €€w armod to website

Wellness blogs Nutrition sites

Spirulina Nigrita Website

Authority Hub

Fitness creators ToTtkd péoa Zeppwv

Podcasts / creators

Aev B€Aoupe tuxaia links. @€Aoupe oxeTKA links amo TtNy£g TOu EVLOXUOUV EUTILGTOCUVI.
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SEO + Social Media

‘Eva gviaio content ecosystem

Blog Article Carousel Reel Stories Website Traffic
SEO asset Education Reach Interaction Conversion path
PuBuoG TtepLEXOHEVOL

1 post ava 3 nuepeg - mepinou 10 posts/priva. KaBe apBpo mapayet 3-5 social assets.
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3-Month SEO Execution Roadmap

ZWwoTHn GELpd, OxL 6Aa padl

Mnvag 1 Mnvag 2 Mnvag 3

Foundation Content Expansion Authority & Optimization
SEO audit Content clusters Backlink outreach

Landing page optimization Internal linking Creator/blog collaborations
Keyword mapping FAQ expansion Search Console review

2-4 Baolka apbpa Social repurposing Content calendar cuvéyela

Npwta SEO-ready site. Metda content. Meta authority kat BeAtiotomtoinon pe data.
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Tu AEN TtpoTELVOUHE VA KAVOUME

Agv aKUPWVOUHE TN SOUAELA TTOU EXEL YIVEL — TN BEATLWVOUHE GTPATNYLKA

Agv KAVOUE Kdvoupe

SEO mpoocappoyeg

KaAutepn dopn landing page
2toxeupevo blog

Internal linking

Content + social integration
Metprolun avamnrtuén

Aev TieTApE TO VEO Website

Aev Eeklvape amo pndev

Aev yepiloupe tuxaia apBpa

Aev Kuvnydape povo generic keywords
Aev kAvoupe uttepBoAlkad health claims
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OL avTaywvLoTe
H Nigrita exeL Loy

To veo website Tipe
Blog, internal linking,

Nlext step: pakTLKN epappoyn oto landing page, blog calendar kat 3pnvo execution
plan.
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